CINDY CRAWFORD
www.cindy.com

Cindy dot com gives you a lot more than
Cindy's dot. [n addition to being able to pur-
chase everything Cindy — her fitness videos,
her makeup book, even her customized
wedding-cake toppers — fans can learn per-
sonal factoids (she ate Taco Bell bean bur-
ritos daily for the first three months of her
recent pregnancy), track her every profes-
sional move (right now, she says. “['m taking
another month off to hang our with my sen”)
orwrite to the supermodel directly. Crawford
promises to answer at least five fan letters a
month, so make ita good one.
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