Name Shop

ping

Daisy Fuentes opens a boutique, while conducting

a little shopping trip of her own.

Daisy Fuentes is angry. The MTV
veejay, model and actress wants to
buy something online, but she
can’t.What s it? “Aman!” she
jokes. Youwon’t find him for sale at
www.daisyfuentes.com, either. However,
this e-boutique hawks purses, dresses and
jewelry, all picked by the proprietress.
Fuentes is a member of a growing
Hollywood cabal capitalizing on their fame
online. Sitcom star-cum-fitness-goddess
Marilu Henner, who's penned Marilu
Henner's Total Health Makeover: 10 Steps to
Your B.E.S.T. Body, has devoted her online
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marketplace to health and wellness. “ want
to be the Martha Stewart of health,” says
Henner. “I'm looking to connect peaple with
the best information out there."” Such
enterprising efforts keep celebs’ pames on
fans' lips, while bringing a little extra dough
into the franchise. But what about stars* own
shopping habits?

“I've been hitting |.Crew.com a little too
often,” says Henner. Meanwhile, Fuentes
grouses about the net's limitations—she
can't feel Gucci's new fabrics or smell
Chanel's new scent. And of course, no
mengsale.com, at least for now—CA.
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